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reasons   
to be unique
To be unique means reaffirming one’s genuine commitment to a unique 
governance model that puts people at the center of all actions. 

To be unique means taking strong action on behalf of the local regions 
and working to promote their development. 

To be unique means being an agile and bold banking and insurance 
company and developing fair and trust-based relations with customer 
shareholders, clients and partners. 

To be unique means being constantly alert, cultivating openness, 
innovating and imagining today the bank of tomorrow.

To be unique means striving every day on behalf of employment and 
sustainable development in the local regions.

And if Crédit Mutuel Arkéa reinvents itself day in and day out, it’s also 
because you are unique.



foreword
Crédit Mutuel Arkéa has 
demonstrated its agility.

Interview with  
Jean-Pierre Denis, Chairman  
of Crédit Mutuel Arkéa and 
Crédit Mutuel de Bretagne

How did Crédit Mutuel Arkéa do 
in 2013?

In a still sluggish economic environment, 
Crédit Mutuel Arkéa once again 
demonstrated the efficiency of its 
business model and the relevance of  
its positioning as a regional bank.  
The Group’s 2013 performance is all 
the more satisfying and indicative in that 
we were able to combine sustained and 
balanced development, clearly improved 
business results and an unprecedented 
strengthening of our balance sheet. 
As a result, the Group is clearly still 
on the right path. Our revenues, i.e. 
net banking and insurance income, 
increased by nearly 4% at constant 
scope and excluding non-recurring items. 
Gross operating income reached €481 

million, up 18.5% in one year thanks to 
remarkable control over our operating 
expenses and despite the increase in 
net provision allocations, which largely 
reflected the challenging economic 
environment. 

What are the main points of 
satisfaction?

Along with Crédit Mutuel Arkéa’s overall 
growth trend, we are recording very 
significant improvement in our operating 
performance, which is reflected in a cost-
to-income ratio that fell by more than five 
percentage points to 70.3%. The Group 
was also able to strengthen its balance 
sheet in 2013, thanks in particular to a 
significant reduction in our dependency 
on market refinancing as well as very 
careful liquidity management. The 
19-percentage-point drop in our loan-
to-deposit ratio in just one year and the 
average cash surplus of €6.4 billion are 
good illustrations. I would add that with 
a 14.3% Core Tier 1 solvency ratio, we 
have more than satisfied the regulatory 
requirements and are among the leaders 
in the French banking market. This 
high solvency level creates a buffer for 
Crédit Mutuel Arkéa as well as “reserve 
capacity” to finance its development, 
investments and potential acquisitions 
or equity ownership and strategic 
partnerships, such as the one we are 
currently in the process of negotiating 
with Primonial Group. These very sound 
fundamentals validate the strategic 
choices made in our Horizons 2015 
business plan and provide reassurance 
with respect to our 100% positioning in 
retail banking and insurance.

Net income 
attributable to 
equity holders 
of the parent 
increased by nearly 
27% to €213 
million

“The Group’s 2013 
performance is all 
the more satisfying 
and indicative in that 
we were able to 
combine sustained 
and balanced 
development, clearly 
improved business 
results and an 
unprecedented 
strengthening of our 
balance sheet.”

TO bE uNiquE fOrEwOrd
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You mentioned satisfactory 
commercial performances –  
What are they?

Our commercial development 
is impressive, as the Group has 
taken full advantage of the existing 
complementarity between the production 
subsidiaries and all of its distribution 
networks.

In 2013, Crédit Mutuel Arkéa performed 
exceptionally well in the savings area, 
with a record intake of €5.8 billion, up 
22% in one year, bringing total managed 
savings to €73.8 billion (+10%).  
Interest-bearing bank savings, which play 
an essential role in developing lending, 
accounted for nearly 60% of the intake 
recorded last year. This result well 
illustrates the quality and consistency of 
our products and services, marketed by 
our own distribution networks as well as 
through partner networks.

I should add that in 2013 we continued 
to do our part providing banking services 
and financing to our customers so that 
they could implement their projects.  
Our new lending increased by 3% in one 
year to €7.7 billion, which has enabled 
us to increase our lending volume by 
36% over the past five years. This 
performance is remarkable considering 
the slower growth environment. 

The sales performance in the non-life 
and personal insurance segments was 
also satisfactory, with 372,000 new 
policies, of which 26% contributed 
through third-party networks. 

At year-end 2013, we had nearly 1.8 
million non-life and personal protection 
insurance policies, an 8% increase over 
12 months.

To what can we attribute these 
favorable performances?

First and foremost, we owe these 
favorable results to the professionalism, 
discipline and commitment of our staff, 
which makes a major commitment 
every day to support our customer 
shareholders and clients in the field. 

These fine performances are also due 
to the strategic choices we made under 
the Horizons 2015 business plan. By 
embracing new business lines, new 
technologies, new partners and new 
regions, we have given ourselves the 
capacity to enhance our products and 
services and accelerate our development. 
The partnerships we have forged with 
Allianz Banque, La Banque Postale, 
Adyen, RCI Banque and PSA Finance 
are good illustrations. By choosing to 
distribute our products and services on 
a private label basis for our partners, 
we can raise the Group’s own growth 
potential well beyond our traditional 
borders. The success of our online 
bank Fortuneo is also making a growing 
contribution to this development, which 
combines several distribution channels.

This business model is relatively unique 
in the French banking landscape. It is 
perfectly consistent with our positioning 
as a cooperative and regional bank, 
dedicated exclusively to supporting and 
financing the real economy.

Record savings 
intake of 
e5.8 billion, up 
22% in one year.

“By embracing 
new business lines, 
new technologies, 
new partners and 
new regions, we 
gave ourselves the 
capacity to enhance 
our line of services 
and accelerate our 
development.”



How is this unique positioning as 
a “cooperative and regional bank” 
distinctive in an increasingly 
competitive environment?

That is without a doubt the strength of 
our model. Our identity is expressed 
through a sizeable regional footprint. 
This regional presence and proximity to 
clients – something that many others 
seem to have forgotten – provides us 
with a natural legitimacy to support 
entrepreneurs and local authorities with 
their own investment projects and makes 
us naturally predisposed to work on 
behalf of employment catchment areas 
and decision-making centers at the 
regional level.

I often say that our geography protects 
us without limiting us in any way. We 
have demonstrated this approach by 
relying on our regional bases to steadily 
increase our influence and make Crédit 
Mutuel Arkéa an entrepreneurial and 
innovative bank. Today, we are a bank 
that has a truly nationwide reach and has 
built up undeniable trust in its various 
markets. 

“We must absolutely stay on the 
offensive and keep moving, viewing 
permanent changes in our environment 
as opportunities to showcase our singular 
strengths.”

Is Crédit Mutuel Arkéa therefore 
confident about the future?

We have every reason to feel that way, 
starting with our economic and financial 
strength, which enables us to set high 
goals. But we are aware that we cannot 
take anything for granted. We must 
absolutely stay on the offensive and keep 
moving, viewing permanent changes 
in our environment as opportunities to 
showcase our singular strengths. We 
will naturally continue to anticipate the 
changes in our businesses and markets 
while demonstrating our agility and 
boldness, relying on the service quality 
and potential of our local savings bank 
networks backed by our central services 
and subsidiaries – all with the single and 
common goal of putting the customer 
shareholder and client satisfaction at 
the center of our priorities, actions and 
organizational choices.

TO bE uNiquE fOrEwOrd
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C
rédit Mutuel Arkéa is a leading 
banking and insurance company 
in France. A cooperative 
Group, it comprises the Crédit 

Mutuel de Bretagne, Crédit Mutuel du 
Sud-Ouest and Crédit Mutuel Massif 
Central federations along with 20 
specialized subsidiaries. 

A regional bank committed to maintaining 
its decision-making centers in the French 

Crédit Mutuel 
Arkéa’s profile

Crédit Mutuel Arkéa’s businesses

Retail banking for individuals

Retail banking for the companies and institutions 
market

Banking and insurance services production subsidiaries

B-to-B market subsidiaries

Non-banking activities

regions, Crédit Mutuel Arkéa is present 
in 19 of the country’s 22 regions and in 
Belgium, and it serves its clients in 26 
countries. 

Crédit Mutuel Arkéa is fundamentally a 
banking Group open to all. 

As a producer and distributor, it offers 
its clients – individuals, companies and 
institutions – a wide range of banking, 

fi nancial and insurance products and 
services. It also develops private label 
banking services for fi nancial and 
payment institutions, telephony operators 
and large retail chains.

TO bE uNiquE CrÉdiT muTuEl arKÉa’S prOfilE
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19 regional 
business centers 
for Arkéa BEI

9 regional  
branches for 
Leasecom

15 Financo 
branches

A network of  
480 Crédit Mutuel 
points of sale, 
including 337 local savings banks, in 
Brittany, Southwestern France and the 
Massif Central region

A presence in Belgium 
through Fortuneo Banque 
and ProCapital Securities 
Services

Monext, present in Paris, Aix-
en-Provence and Manosque, 
also provides services in 26 
countries.

Crédit Mutuel 
Arkéa sites

Crédit Mutuel  
de Bretagne

Crédit Mutuel  
du Sud-Ouest

Crédit Mutuel 
Massif Central

Paris

Lille

Bruxelles

Metz

Strasbourg

Rouen
Caen

Rennes

Brest

Quimper

Vannes

St-Brieuc

Nantes

Tours

Lyon

Grenoble

Nice
Nîmes

Cannes
AixMontpellier

Toulouse

Dijon

Marseille

Poitiers

Limoges
Clermont-Ferrand

Périgueux

Bordeaux

Angoulême

Subsidiaries’ offices and branches 



a solid balance 
sheet in 2013

million  
customer shareholders 
and clients

3 ,700 
directors

3.2

14.3 %
Core Tier  
1 ratio

-1/
LT/CT 
rating from 
Standard 
& Poor’s 
Stable 
outlook

850
More than 

B-to-B 
customers

TO bE uNiquE KEY fiGurES
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e5 billion in 
shareholders’ 
equity

8,600
employees

e1.6 billion 
in net banking and 
insurance income

e73.8 billion  
in savings on deposit

e39.7 billion  
in outstanding loans

e2.1 billion  
in shares held by 
customer shareholders

1.78 million 
non-life and 
protection insurance 
policies

e94 billion 
in total
 assets

e213 million  
in net income 
(attributable to equity 
holders of the parent)

e 5.8 billion  
in savings 
intake



to be unique 
means 
reinventing a 
cooperative 
and regional 
banking model
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regional 
The region is the natural 
interface for people and land, 
reason and passion, the past 
and the future. 
Cooperative and committed 
to participating in the real 
economy, Crédit Mutuel Arkéa 
is the purest embodiment of a 
regional bank.

13



Since 2008, Crédit Mutuel Arkéa has implemented the so-called 
Horizons 2015 business plan. This plan, which is implemented and 
supported in the field by the Group’s 3,700 directors and 8,600 
employees, has enabled the Group to accelerate its development 
while consolidating its economic and financial position.

the horizons 2015 
business plan

Become a leader  
in online banking  

in France and in Belgium 
through Fortuneo Banque 2

Fortuneo Banque  
was elected the best  

online bank in 2014  
(by “Mieux Vivre Votre Argent”)

264,000 
clients  
+24% 

in one year

e330 million  
in equity 
investments  
in 300 companies

B-to-B contributes  
25% of the Group’s  
net income banking  

and insurance income

9,000 
companies and local 
authorities as clients

Making the bank branch 
the focal point for adding 
value in a multi-channel 
banking relationship1
Testing  
of a new local 
branch format  
under way 

more than  
850 B-to-B clients: 

Allianz, RCI, PSA, 
La Banque Postale... 

+14%

New mobile  
applications  
(smartphone  
and tablet)

Strengthen the Group’s 
positions in the companies 
and institutions market, 
on behalf of economic 
development of its home 
regions

3
Forge commercial, 
technical and even 

ownership partnerships 
that make sense for the 

Group’s development
4

TO bE uNiquE mEaNS rEiNvENTiNG a COOpEraTivE aNd rEGiONal baNKiNG mOdEl
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the strengths of 
a regional bank
For Crédit Mutuel Arkéa, to be unique means reinventing a cooperative and regional 
banking model. This governance model – which is based on directors elected by 
customer-shareholders participating in the company’s major decisions – combined with 
the Group’s local and regional roots as well as decision-making centers at the regional 
level and a balanced point-of-sale network all ensure a solid understanding of local 
challenges and opportunities. This consistent and modern development model enables 
the Group to anchor its actions on the prevailing economic and societal conditions  
in its home regions. 

To be a cooperative and 
regional bank means above 
all being a locally based bank

Crédit Mutuel Arkéa is a cooperative 
bank. It maintains genuinely close ties 
to its customer shareholders. Based 
on the immutable principle of “one 
person, one vote,” these customer 
shareholders elect the 3,700 volunteer 
directors from among their own ranks. 
In addition to its point-of-sale network, 
the Group therefore benefits from an 
interconnected human network that 
has no peer. The directors, who serve 
as eyewitness consumers, detectors of 

needs and sources of new ideas at all 
levels of decision-making, exemplify the 
client base’s diversity and together they 
put their commitment and experience 
to work on behalf of the public interest. 
This organization ensures that the Group 
remains directly connected to the daily 
life of its customer shareholders as well 
as to their expectations. The system 
also enables the Group to anticipate 
and be responsive to the needs of 
its customers and to find effective 
solutions.

To be a cooperative and regional bank 
also means being close to and available 

for its customer shareholders and 
clients, regardless of who or where they 
may be … and under all circumstances. 
This commitment led the Group to take 
exceptional measures to come to the 
aid of families and professionals who 
were victims of storms that hit Brittany. 
Crédit Mutuel de Bretagne (CMB) 
and Suravenir Assurances established 
an emergency personal support and 
financial aid system to complement the 
measures taken by local authorities, 
thereby accelerating the rebuilding 
efforts on the one hand and enabling 
businesses to get their operations back 
up and running on the other. 



In 2013, Crédit Mutuel 
de Bretagne financed 
the business launches 
of 139 new farmers

The Group is therefore 
continuing its development in this 
historical business sector, which 
plays a preponderant role in 
regional economic development 
and balance. 

Clearly focused on the 
agriculture of tomorrow, 
Crédit Mutuel Arkéa also has 
genuine expertise in supporting 
sustainable development 
projects, in particular the 
financing of methanization 
plants. 

Nearly 700,000 
clients use the 
web sites of the 
CMB, CMSO 
and CMMC 
networks, for a 
total of 7.6 million 
connections each 
month 

Giving clients the possibility 
of choosing their type of 
banking relationship

Crédit Mutuel Arkéa combines the 
density of a local branch network with the 
strength of its technological tools.  
The local savings banks and their 
branches as well as the subsidiaries’ 
branches are still the main platform for 
the client relationship, serving 3.2 million 
clients. The advisors, who are at the 
heart of the multichannel relationship, 
provide the essential advice and expertise 
that enables clients to choose the right 
product and right service at the right 
time. The distribution network provides 
balanced regional coverage and supports 
the demographic and economic changes 
in the home regions. 

The locally based relationship also 
increasingly includes … a remote 
relationship. Anticipating new lifestyle 
and consumption patterns, Crédit Mutuel 
Arkéa very early on decided to develop 
complementary distribution channels 
to its points of sale in order to allow 
its clients to by-pass time and space 
limitations. From anywhere and at any 
time, individuals and companies can 
transact business, from the most basic to 
the most sophisticated, via Internet and 
mobile applications. Crédit Mutual Arkéa 
is always looking to offer secure, scalable 
and performance-based technical 
solutions. The transactional web sites 
and mobile apps of the Crédit Mutuel de 
Bretagne (CMB), Crédit Mutuel du Sud-
Ouest (CMSO) and Crédit Mutuel Massif 
Central (CMMC) networks have therefore 
been totally redesigned in order to offer 
users more services and convenience. 

Also along these lines, the Group created 
“mesfluxdepaiement.fr”, a web site aimed 
at helping professionals, companies and 
institutions to optimize their treasury, 
secure their financial transactions and 
facilitate their migration to the Single 
European Payments Area (SEPA) system.

The testing of a new local savings bank 
format, which is currently being rolled 
out in Brittany, Southwestern France 
and the Massif Central region, also 
provides a concrete example of the 
Group’s emphasis on a locally based 
relationship with its clients. These new 

bank areas confirm the essential role of 
the branch as the place for clients and 
their usual bank advisors to meet and 
exchange ideas while implementing the 
most modern technology: display walls, 
freely available touch screen tablets, 
videoconferencing, etc.

TO bE uNiquE mEaNS rEiNvENTiNG a COOpEraTivE aNd rEGiONal baNKiNG mOdEl
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Serving the economic 
participants of the home 
regions

Thanks to its strong local and regional 
roots, Crédit Mutuel Arkéa plays a 
leading role in supporting economic 
development at the regional level. In 
fact, this mission is one of the main 
areas of focus in the Horizons 2015 
business plan. With the creation in 
2009 of an expertise division around 
the commercial bank Arkéa Banque 
Entreprises et Institutionnels and 
aimed at companies, local authorities, 
institutions and real estate developers, 
the Group deployed the necessary 
resources to become the leading service 
provider in this area. Its comprehensive 
line of solutions – cash management 
and optimization, payments processing, 
financing, financial engineering and 
operating leases, leasing, insurance, 
factoring, private equity and wealth 
management for entrepreneurs – has 
already won over more than 9,000 large 
companies and public-sector authorities. 
The equity investments made by Arkéa 
Capital-Investissement and Arkéa 

Capital Partenaire to back promising 
regional companies and support their 
development plans attest to the Group’s 
unwavering commitment to play a major 
structural role on behalf of employment 
catchment areas and helping spur 
renewed growth. 

Beyond these measures, all of the 
Group’s entities, i.e. its federations 
and subsidiaries, endeavor to work 
with entrepreneurs. By renewing 
its partnership with the European 
Investment Bank (EIB) in 2013, with a 
new budget of €300 million,  
Crédit Mutuel Arkéa is laying the 
groundwork for the development of 
new business in its home regions and 
strengthening its actions on behalf of 
small- and medium-sized businesses 
as well as larger “intermediate” size 
businesses. The partnerships forged 
starting in 2012 by Suravenir with the 
General Councils of the Dordogne and 
Gironde departments are aimed at 
achieving the same goal. Life insurance 
policies offered by Suravenir and 
collected by the CMSO banks make 
a direct contribution to improving the 

local life of savers, who benefit on a 
daily basis from the programs initiated 
and the infrastructure developed in 
their departments. At end-2013, 
Crédit Mutuel Arkéa was also selected by 
the General Council of the Puy-de-Dôme 
department to help it arrange an initial 
€10 million bond offering. 

Other initiatives demonstrating 
the Group’s commitment to local 
and regional development include: 
Suravenir’s 2012 acquisition of the 
Calon-Ségur vineyard in Saint-Estèphe; 
the marketing of a Local Authorities 
Common Securitization Fund (Fonds 
Commun de Titrisation - FCT), which 
satisfies the needs of local authorities 
seeking resources to finance their 
investments; Federal Finance’s creation 
of the “Pluriel Ouest” fund, which 
benefits regional companies looking 
for equity capital to accelerate their 
development. All of these initiatives 
stand out at a time when the still 
shaky economy poses a challenge 
for numerous companies and local 
authorities.

Alongside contributors to economic 
development

In 2013, Arkéa Capital Investissement acquired 10% of 
the share capital of the Piriou shipyard. This flagship of 
French industry is present in Europe, Africa and Asia 
and has nearly 1,000 employees. With this transaction, 
Arkéa Capital Investissement is looking to support the 
company’s development plan, which would double the 
company’s size by 2017. 

In 2013, Arkéa Capital Investissement invested a total 
of e27.5 million in 24 companies. In the past 30 years, 
more than e350 million in equity capital has been 
invested in around 300 companies. 



to be unique 
means to 
cultivate 
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boldness
For Crédit Mutuel Arkéa, 
boldness is first and foremost 
a state of mind. It is the 
ability of the staff to mobilize 
around common values and 
objectives, with remarkable 
responsiveness.
It involves the sustained 
search for performance and 
is also the ability to stay 
the course and show agility, 
imagination and innovation 
in a constantly changing 
environment.



to be a banking 
and insurance 
entrepreneur

Interview with Ronan Le Moal, 
Chief Executive Officer of 
Crédit Mutuel Arkéa

What makes Crédit Mutuel Arkéa 
a bold company?

Crédit Mutuel Arkéa is first a company, 
then a bank. It has the soul of an 
entrepreneur. The staff has a genuine 
passion for the collective undertaking. 
The Group has within itself this ability 
to build foundational, future-oriented 
projects, to challenge itself when 
necessary, to embrace change and to be 
bold. One need only look at its history. 
Crédit Mutuel Arkéa has been able to 
adopt major strategic orientations at 

“Our staff showed 
that it performs 
best under 
adversity, when 
the prevailing 
winds may not be 
as favorable as 
could be or when 
challenges arise.”

key points in its development. Such was 
the case more than 30 years ago when 
the first production subsidiaries were 
established. More recently, this ability was 
confirmed when we defined new growth 
areas under the Horizons 2015 business 
plan, including online banking and B-to-B 
activities. This boldness and agility is what 
enables us to continue our development 
in a sustained and profitable manner. 
Our favorable performance in 2013 well 
illustrates the point.

Indeed, what do you make of the 
past year?

While staying true to our roadmap, we 
continued to advance, make progress and 
develop new projects while consolidating 
our economic and financial “fundamentals” 
on all levels. I am thinking in particular of 
the clear improvement (five percentage 
points) in our cost-to-income ratio, which 
was one of our top priorities. Our staff 
showed that it performs best under 
adversity, when the prevailing winds may 
not be as favorable as could be or when 
challenges arise. Ultimately, our earnings 
are quite remarkable and we further 
strengthened our balance sheet ratios. 
The diversity of our business lines and 
the complementarity of our distribution 
channels were one of the particularly 
dynamic drivers of our commercial 
development.

TO bE uNiquE iNTErviEw wiTh rONaN lE mOal
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Did you achieve your sales 
targets?

Yes, our performance was in line with 
our objectives, although there was one 
slight hiccup regarding new customer 
development, where we fell short of our 
expectations. I’ll come back to that point. 
This performance directly affects our 
ability to fulfill our role as a banker, and in 
particular to finance our clients’ projects. 
In 2013, new lending increased by 3%. 
Our home loans increased by 17% to 

€3.1 billion.

You mentioned the B-to-B 
activity as a new growth area. 
What are the results so far?

This activity has reached breakeven 
after three years. That is a source of 
satisfaction. It shows the relevance 
of our strategic choice to develop 
using an open architecture. On the 
commercial front, Arkéa Banking 
Services, ProCapital Securities Services 
and Monext all performed well in their 
respective areas. The bottom line is that 
the B-to-B customer portfolio continues 
to grow (+14%) and Crédit Mutuel Arkéa 
is currently serving more than 850 large 
accounts.

Home loans 
increased by 17% 
in 2013.

You mentioned the need to 
improve in the area of new 
customer development …

That is a concern for any company, 
Crédit Mutuel Arkéa included. We 
can and must do better to retain our 
clients and convince new clients to 
join us. Such is the challenge of the 
deliberations we have initiated on the 
theme of “the bank of tomorrow” (see 
page 28). Our clients expect a lot from 
us, and even more in these times of 
crisis. Our clients are at the center of 
our thinking, and we work on a daily 
basis to promote our unique banking 
model. It’s a major challenge that we 
have set for ourselves. We have a few 
trump cards to help us get there: our 
local ties, the quality of our staff, our 
networks and our products and services. 
We are motivated by an entrepreneurial 
spirit, that of a bold company that is 
agile and takes the initiative to satisfy 
its clients’ expectations and address the 
changes in its environment. 

“We are motivated 
by an entrepreneurial 
spirit, that of a bold 
company that is agile 
and takes the initiative 
to satisfy its clients’ 
expectations and 
address the changes 
in its environment. ”



innovation,  
a strength  
of character
In February 2014, Crédit Mutuel Arkéa was the first French bank to launch an app for 
Google GlassTM, offering users the possibility of viewing their accounts, finding the nearest 
automatic teller machine or branch office or even contacting their advisor. This signature 
innovation is not a matter of chance. It illustrates true know-how. Having been an early 
adopter of remote banking back in the 1980s, Crédit Mutuel Arkéa is continuing this tradition 
of “leading edge” and useful innovation, i.e. measures that ultimately help to bind clients. 

Innovation mobilizes  
the entire staff

As a bold company, Crédit Mutuel 
Arkéa has always made innovation 
a centerpiece of its businesses and 
embedded it within a broader strategic 
vision. An essential attribute, innovation 
is a major factor of differentiation, 
an engine of competitiveness and a 
performance accelerator. This culture of 
innovation imbues all of Crédit Mutuel 
Arkéa’s federations and subsidiaries 
and is gradually being applied to new 
business areas, with good reason, such 
as payments and remote assistance. 

Crédit Mutuel Arkéa, a locally based 
banking and insurance company in the 
purest sense of the term, is relying 
on the complementarity between the 
expertise of advisors in the branch 
offices and the strength of remote 
banking applications to sketch the broad 
outlines of the “bank of tomorrow.” It is 
constantly implementing new services 
to make daily life easier. The CMB, 
CMSO and CMMC network web sites 
and mobile apps for smartphones and 
tablets, which were recently totally 
reconfigured, are consistent with this 
guiding principle. For young people, 
the Group partnered with Fun Radio 

to develop Bemix, an online banking 
service that combines banking services 
and an attractive non-banking program 
(VIP invitations, discount coupons, 
etc.). The service has already brought in 
129,000 clients between the ages of  
12 and 25. 

In connection with its brand strategy 
“Building the bank that goes with 
life each day,” CMB is providing its 
customer shareholders and clients with 
a comprehensive service to facilitate 
potential real estate purchases through 
Immonovo, a dedicated web site. The 
service offerings include a wide choice 

Big data, large opportunities

Crédit Mutuel Arkéa received the 2013 Innovation Award for its Domirama technology at the 
Big Data national conference. 

Domirama enables CMB, CMSO, CMMC and Fortuneo Banque clients to use transactional 
web sites to perform searches based on different criteria and going back historically to a 
degree unmatched by any other market participant. In this manner, for example, clients can 
know how much they spent with a single merchant or their entire revenues over a given 
period.

TO bE uNiquE mEaNS TO CulTivaTE bOldNESS
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of ads selected by 560 partner real 
estate agencies, property comparison 
services as well as financing simulation 
applications, etc. Meanwhile, CMMC 
has developed an equally novel 
approach with its “Parlons-sport.fr” web 
site devoted entirely to sports news for 
the Puy-de-Dôme department, thereby 
extending the partnerships forged with 
local associations. 

In the online banking market,  
Fortuneo Banque was the first in 
France to offer a multiple account 
personal finance application, offered at 
no charge for the web, mobile phones 
and tablets. Using a single interface, 
Fortuneo Budget makes it possible 
to locate all of one’s bank accounts, 
including those held with other banks, to 
sort transactions, set warnings, monitor 
changes to accounts, etc.

Payments: a pipeline of 
innovations

New payment means are a key area 
of experimentation for the Group. 
Natural Security, a company in which 
Crédit Mutuel Arkéa is a shareholder, 
has spent several months testing 

a new store payment system that 
combines biometrics and contact-
free communication. Around 100 
Crédit Mutuel du Sud-Ouest customer 
shareholders participated in the test. 
This first attempt proved to be very 
favorable, as 96% of all users were 
impressed by the safe, rapid and 
practical technology. Since the fall of 
2013, the CMB, CMSO and CMMC 
networks are also offering their clients 
a “contact-free” feature embedded 
in their bank cards. By simply placing 
it on the payment terminal, the card 
makes it possible to pay for purchases 
costing under €20 without having 
to insert the card or enter a PIN. 
Through a partnership with Arkéa 
Banque Entreprises et Institutionnels, 
some hypermarkets have adopted the 
technology to speed up the checkout 
process. Meanwhile, Monext, a leading 
electronic payments provider, developed 
Paystore, a so-called mobile point of 
sale (mPOS) technology that replaces 
the traditional payment terminal with 
a lighter and less costly touch-screen 
tablet known as “Companion.” This 
technology is designed to serve everyone 
from independent merchants and mobile 
professions to the largest stores. 

Reinventing insurance, it’s 
possible!

In an entirely different area, that 
of insurance, the Group is also 
distinguishing itself through its 
pioneering spirit. Suravenir Assurances 
has now provided an online platform 
for CMB, CMSO and CMMC customers 
to report their automobile accidents. 
This secure, 24/7 accessible web site 
enables policyholders to manage the 
accident report as well as roadside 
assistance, repairs, the use of a loaner 
vehicle, etc. 

Suravenir’s creation of SéréniPierre, 
a multi-channel life insurance policy 
on behalf of Primonial, a wealth 
management firm, is another good 
illustration. SéréniPierre, which offers  
a guaranteed capital, euro-denominated 
fund, combines the advantages of a 
real estate investment with the tax 
incentives of life insurance. It also  
won the Innovation Grand Prize and  
the Innovation Oscar awarded by the 
trade press. 

Innovation that moves you

Since the beginning of the year, public transportation users in the Brest region have the 
option of reloading their fare cards using a Crédit Mutuel de Bretagne ATM. 

This new service is available to all travelers who have a payment card. This innovative locally 
based service will be extended to include other metropolitan areas in the near future.



to be 
unique is to 
be open to 
tomorrow
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open
At Crédit Mutuel Arkéa, 
openness is the start of all 
projects. 
To be open is first and 
foremost knowing how to 
listen to the other person 
and have a direct connection 
to changes in that person’s 
environment. 
It means forging new 
partnerships that make sense 
and creating and investing in 
new areas for cooperation. 
It means developing a vision 
for the future and affirming 
one’s modern approach.
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openness  
on behalf of 
development
Crédit Mutuel Arkéa’s development is based on an open architecture model. The Group 
is itself an illustration of the partnership between the three Crédit Mutuel networks 
and the specialized subsidiaries. The pooling of resources and know-how enables it to 
constantly improve its products and services, reach a wider audience, expand its home 
regions and better anticipate the expectations of its various customer bases.

Producer and distributor of its 
own products and services 

In a constantly changing environment, 
Crédit Mutuel Arkéa has a major 
strength. It is a producer and distributor 
of its own banking and insurance 
products and services. This strategic 
choice has been part of the Group’s 
history for more than 30 years. It 
enables the Group to exercise control 
over the expertise that underpins the 
performance of its own distribution 
networks: local savings banks, Fortuneo 
Banque, Arkéa Banque Entreprises 
et Institutionnels, etc. It comes with a 

guarantee for clients, regardless of their 
profile, to benefit from a comprehensive 
and scalable line of products and 
services. Finally, it enables the Group 
to offer its know-how to new partners 
outside its sphere: banks, insurance 
companies, mutual insurance providers, 
retail chains, etc. 

This inclination toward openness has 
intensified in recent years. Suravenir, 
the Group’s life insurance and personal 
protection subsidiary, has extensively 
diversified its distribution networks and 
now offers its products and services 
nationwide and online. It has forged 

partnerships with other networks 
such as Addamas, Banque Accord 
and Primonial. Its policies are also 
distributed through online brokerages: 
Assurance-vie.com, Hedios, Linxea, 
etc. Suravenir Assurances (non-life) is 
pursuing the same strategy. It entered 
into an agreement with AcommeAssure 
and created a common entity with 
SMAM Assurances and 350 brokers 
around the country. 

Arkéa Assistance, the remote 
assistance subsidiary, has also stepped 
up its development policy toward third-
party networks as well as with local 
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home help agencies. Sogiphar, a group 
of 1,300 pharmacies spread throughout 
France, and Réseau Santé, which has 
330 dispensaries, now distribute its 
products and services. 

In yet another field, the creation of 
a joint electronic money platform 
with Banque Accord illustrates this 
partnership approach. 

Provider of private label 
banking services

Aside from distribution agreements, 
Crédit Mutuel Arkéa also has high 
hopes for its private label banking 
services activity. Here the Group makes 
its expertise available to companies that 
want to focus on their core business 
while outsourcing the management 
of a banking activity process. That 
may be in the electronic money or 
securities management services or 
even the entire outsourcing of all back 
office operations. The Arkéa Banking 
Services, ProCapital Securities Services 
and Monext subsidiaries work together 
in a fully complementary way and 
enable the Group to cover all business 
areas: banking, financial markets and 
payments. This service is another way 
that the Group stands out and secures 
its positioning. 

This original strategy has already led 
to some satisfactory results. In 2012, 
in a first for France, Allianz Banque 
entrusted the management, operation 
and maintenance of its banking IT 

system to Arkéa Banking Services. This 
assignment included sight accounts, 
payment means, savings products, 
credits, capital markets and securities 
transactions, workstation management 
and the remote customer relationship 
application integrated in its web site. 
This partnership currently represents an 
additional 360,000 clients and 50,000 
monthly transactions for the Group. 
Other examples include RCI Banque 
and PSA Finance, the financing arms of 
the automobile manufacturers Renault 
and Peugeot-Citroën, which turned to 
Arkéa Banking Services to launch their 
respective passbook savings accounts 
Zesto and Distingo.  

ProCapital Securities Services also 
works on behalf of numerous third party 
institutional clients (60% of its activity). 
In 2013, it launched a new service for 
La Banque Postale Gestion Privée. 
La Banque Postale is also the Group’s 
partner. 

Monext, which processes more than 1 
billion payment transactions annually, 
works with around 150 institutions in 
France and elsewhere in Europe. In 
2013, leading customers – Carrefour 
Banque, Orange, Total – renewed 
their trust in the firm. They were joined 
by Bayard Presse, E. Leclerc Drive, 
Chanel and Veolia Eaux, which chose 
the Payline secure payment solution. 
All in all, the B-to-B customer portfolio 
increased by more than 14%, showing 
the full relevance of this strategy of 
openness.

Adyen has chosen Arkéa 
Banking Services

The Dutch firm Adyen, a 
leader in international payment 
solutions, has become a member 
of the “Cartes Bancaires” 
Economic Interest Group (EIG) 
through a partnership with Arkéa 
Banking Services. Thanks to 
this partnership, Adyen now 
enables its merchant customers 
to access processing conditions 
specific to France and in 
particular to offer the signature 
of a single contract covering 
the entire payment chain, both 
from a technical as well as an 
electronic money standpoint. 

It should be noted that the 
French bank card processing 
system has the unique 
attribute of being a closed 
system operated by the Cartes 
Bancaires EIG, unlike most 
other countries where card 
processing is handled by the Visa 
and MasterCard international 
networks.



The roll-out of a new local savings 
bank format is being live tested and will 
deliver the first lessons in 2014. The 
goal will be to offer a banking model 
that puts customer satisfaction at the 
center of the banking relationship. 
It is a banking model that embodies 
the Crédit Mutuel Arkéa difference 
through a locally based relationship, 
advisory services and the quality of 
services delivered. The Group has 
genuine strengths to accomplish this 
transformation, the first of which is the 
stability of its capital and the strength 
of its balance sheet. These strengths 
in effect provide it with the freedom to 
pursue its actions over the long term.

Mapping out … the bank of 
tomorrow

It is clear to see, the banking sector 
is undergoing major changes: new 
forms of competition, stricter regulatory 
constraints, fundamental changes in 
consumer behavior, etc. Each bank 
is conducting its own future strategy. 
There is no single model on how to 
proceed. What will clients want? What 
will they base their choices on? What 
customer experience will be offered 
them? The challenges to the existing 
paradigm are constant. 

Being open therefore means being 
able to project ahead into the future, 
to combine expertise (sociologists, 
philosophers, scientists, etc.) in order 
to discern the major changes and even 
fundamental disruptions in consumer 
behavior so as to sketch out today the 
contours of the bank of the future. 

Crédit Mutuel Arkéa has already given 
this process considerable thought, and 
the end goal is to put its customers, 
the company’s primary focus, at the 
center of all projects. A team led by the 
Group’s Marketing department has, in 
an initial exploratory phase, begun to 
identify consumption patterns, either 
well established or underlying, that 
will constitute the platform for the 
approach: the search for simplicity; the 
desire to have a “positive” consumer 
experience; the redefinition of the 
concept of being locally based, etc. 

The end goal  
of the “bank 
of tomorrow” 
project is to put 
its customers, the 
company’s primary 
focus, at the center 
of all projects. 

It is a banking 
model that 
embodies the 
Crédit Mutuel 
Arkéa difference 
through a locally 
based relationship, 
advisory services 
and the quality of 
services delivered.
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Crédit Mutuel Arkéa supports 
the development of participatory 
financing, also known as 
crowdfunding, which offers 
alternative financing solutions. 
In 2013, it increased its equity 
interest in Prêt d’Union, a 
French leader in this market, 
and now owns 34% of the 
shares.



to be unique 
means being 
a committed 
partner on a 
daily basis
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committed
For Crédit Mutuel Arkéa, 
commitment means acting as 
a responsible bank.
It also consists of being 
an engine for sustainable 
development in its home 
regions by promoting 
economic initiatives and job 
creation. 
Finally, it means contributing 
to better living together by 
forging social ties. 
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Crédit Mutuel 
Arkéa’s 
governance

1.4 million customer shareholders

3,700 directors
at 337 local savings banks

(variable capital credit cooperatives)

64 directors at the 
Federation of

Crédit Mutuel de Bretagne

22 directors at the 
Federation of 

Crédit Mutuel du Sud-Ouest

32 directors at the 
Federation of

Crédit Mutuel Massif Central

The board of directors of Crédit Mutuel Arkéa
18 directors and 1 non-voting member (censeur)  

(variable capital credit cooperative)

elect

elect directors 
at the Group’s 3 federations  

(associations)

elect
on the 

recommendation 
of the federations

then the Chairman
of the local savings banks

Crédit Mutuel 
Arkéa
Group’s 
electoral body

1st degree 
of governance

2nd degree 
of governance

Crédit Mutuel Arkéa’s 
directors are elected by 
the Shareholders’ General 
Meeting by and from 
among the 3,700 directors 
of the local savings banks 
of Crédit Mutuel de 
Bretagne, Crédit Mutuel 
du Sud-Ouest and 
Crédit Mutuel Massif 
Central. 

These directors are themselves 
elected by customer shareholders at 
the Shareholders’ General Meetings 
of the local branches, based on the 
cooperative principle of “one person, 
one vote.” No multiple voting rights are 
granted.

TO bE uNiquE mEaNS bEiNG a COmmiTTEd parTNEr ON a dailY baSiS
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the board  
of directors

Crédit Mutuel Arkéa’s Board 
of Directors, which is chaired 
by Jean-Pierre Denis, 
consists of 18 members 
(two women and 16 
men) and one non-voting 
member, who are elected 
by the local savings 
banks of Crédit Mutuel de 
Bretagne, Crédit Mutuel du 
Sud-Ouest, Crédit Mutuel 
Massif Central as well as 
shareholders at the annual 
Shareholders’ General 
Meeting.

Name Fonction

Jean-Pierre Denis Chairman of Crédit Mutuel Arkéa
and Crédit Mutuel de Bretagne

Jean-François Devaux Vice-Chairman
Chairman of Crédit Mutuel Massif Central

Christian Touzalin Vice-Chairman
Chairman of Crédit Mutuel du Sud-Ouest

Jean-Pierre Corlay Director*

Christian David Director

Lionel Dunet Director

Jean-Louis Dussouchaud Director

Jacques Enjalbert Director

Jean-Yves Eozenou Director**

Daniel Gicquel Director

Alain Gillouard Director

Michel Gourtay Director

Marie-Thérèse Groussard Director

Auguste Jacq Director

Albert Le Guyader Director

Hughes Leroy Director

Claudette Letoux Director

Christian Péron Director

Raymond Viandon Director

François Chatel Non-voting member

*Term expires: 04/25/2013
**Since 04/25/2013

14 directors from the branches 
affiliated with the  

Crédit Mutuel de Bretagne 
federation

3 directors from the branches 
affiliated with the 

Crédit Mutuel du Sud-Ouest 
federation 

1 director from the branches 
affiliated with the 

Crédit Mutuel Massif Central 
federation

Board members come from the home 
regions where Crédit Mutuel Arkéa’s 
activities are based:



the general 
management 
committee a  Ronan Le Moal  

Chief Executive Officer

b  Dominique Andro  
Associate Executive Officer  
Specialized Networks and Services 
division

C  Humbert de Fresnoye 
Associate Executive Officer  
Products division

d  Gérard Bayol 
Associate Executive Officer  
Companies and Institutions division

E  Hervé Crosnier 
Deputy General Manager 
Development Support division

f  Jean-Pierre Le Tennier 
Chief Executive Officer  
of Crédit Mutuel de Bretagne

G  Frédéric Laurent  
Deputy General Manager 
Innovation and Operations division

h  Marie-Antoinette Tanguy 
Head of Human Resources and Training 
(until April 11, 2014)

i  Jean-Luc Le Pache 
Assistant to the Head of the 
Development Support Division

j  Anne Le Goff 
Head of the Corporate Secretariat 
and Institutional Communications 
Department

K  Marc Gosselin 
Head of Human Resources and Training 
(since April 11, 2014)

l  Jean-Marc Jay 
Chief Executive Officer  
of Crédit Mutuel du Sud-Ouest

m  Didier Ardouin 
Chief Executive Officer  
of Crédit Mutuel Massif Centrall

h i

a
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a group committed
to long-term 
employment
Crédit Mutuel Arkéa is resolutely committed to an approach based on sustainable 
development and societal responsibility. The Group takes care to maintain an appropriate 
balance between three complementary and indivisible development approaches: 
economic, social and environmental. The goal of this strategy is to lay the groundwork 
for sustained development and to build a long-term future for all its stakeholders around 
strong and shared values. The Group thereby demonstrates genuine understanding of the 
expectations of its clients and partners as well as its commitment to its home regions. 

Supporting professional 
careers 

In line with the Group’s values, 
Crédit Mutuel Arkéa’s human resources 
policy places people at the heart 
of its strategy. This dynamic and 
innovative strategy aims to promote 
the self-fulfillment and professional 
accomplishments of the Group’s  
8,600 employees.

From the time they join Crédit Mutuel 
Arkéa, and regardless of the entity 
where they start out, new employees 
are given personalized support. A 
“New Recruits Conference” is held 
each year, allowing them to meet the 
company’s managers, get to know 
the business lines and strategy and 
understand the Group’s areas of activity 
and growth outlook. Similarly, the 
first-ever “Business Lines Conference” 
was held in late 2013. This new system 
aims to promote the broad diversity of 
jobs offered and encourage internal 
job mobility by employees. Other 
complementary tools are also used, 
including in-house job listings, a career 
orientation module, etc. Crédit Mutuel 
Arkéa’s goal is to enable each person to 
chart his own career path. 

Training is another key means for 
strengthening individual skills and the 
company’s performance. Crédit Mutuel 
Arkéa is highly committed to this 
practice and devotes more than 5% of 
total payroll annually to training. Going 
beyond the mere legal requirements, the 
Group implements a solidarity-based 
system to finance external retraining 
initiatives, contributions to associations 
and the personal training needs of its 
employees.

Guaranteeing favorable 
working conditions for all

It is a fact that wealth is a product 
of diversity. True to this principle, 
Crédit Mutuel Arkéa is committed 
to defending gender equality in the 
workplace and continued employment 
for seniors and disabled workers. 
Through collaboration with trade unions, 
the Group pledges to promote this 
diversity through various company-wide 
labor agreements.

In addition to these measures, 
satisfaction in the workplace is a key 
aspect of employee relations. With an 
eye toward sharing best practices in the 
area of high-quality working relations, 

an innovative program for managers – 
the primary contacts at the local level – 
was established in 2013. The goal is to 
help these managers support their own 
staff on a daily basis. Efforts to prevent 
workplace anxiety also include special 
training, while individualized support 
provided by social workers is offered to 
workers in distress. 

Promoting attentiveness and 
dialogue 

In 2012, General Management initiated 
a participatory approach known as 
ark’iD, which is based on being attentive 
to employees from all entities. The 
project, which updated various areas 
for improvement, was rolled out in 
2013. In particular, it helped to promote 
participatory innovation, test new 
working methods and share and pool 
existing best practices.



a group committed 
to the development 
of its home regions
More than just an economic partner, Crédit Mutuel Arkéa represents a genuine catalyst 
and source of support and solidarity, and strives to establish deeply rooted relationships 
with its home regions.

Support for economic 
outreach 

The Group finances a large number 
of projects at the regional level on 
behalf of both individuals as well as 
companies and associations. Arkéa 
Banque Entreprises et Institutionnels 
serves more than 9,000 companies and 
local authorities. Federal Finance, the 
asset management arm of Crédit Mutuel 
Arkéa, designs and markets innovation 
investment funds (Fonds Communs de 
Placement dans l’Innovation - FCPI) 
and local investment funds (Fonds 
d’Investissement de Proximité - FIP), 
which enable individuals to invest in 
dynamic regional companies while 
benefiting from tax advantages. 

The creation and financing of Ark’ensol, 
Crédit Mutuel Arkéa’s umbrella 
association supporting solidarity 
initiatives, is another sign of the Group’s 
commitment to the local and regional 
economy Ark’ensol comprises two 
specialized associations, Ark’ensol 
Créavenir and Ark’ensol Entraide. 
Ark’ensol Créavenir grants financial 
assistance to small businesses in the 
process of being created or acquired. 
The assistance comes in the form of 
a grant combined with an interest-free 
loan. In 2013, €613,000 in grants 

were dispensed along with more than 
€1 million in interest-free loans. In all, 
the association has helped to create 
or preserve 825 jobs. Meanwhile, 
Ark’ensol Entraide helps borrowers 
who, for whatever reason, are having 
trouble repaying their loans. The 
assistance consists of assuming 75% 
of the interest payments for a period 
that can extend up to one year. In 
2013, 200 families received support for 
a total amount of around €700,000. 
Ark’ensol Entraide also offers personal 
micro-loans. These loans are designed 
for people who do not qualify for 
traditional loan products. These micro-
loans can finance a vehicle purchase 
or maintenance, promote autonomy, 
access to housing or a return to 
employment. 

Solidarity products and 
services for socially 
responsible investing

Designing solidarity-based products 
and services is also an inherent 
attribute of any committed cooperative 
company. The CMB, CMSO and 
CMMC networks therefore propose a 
line of charitable investments aimed 
at individuals and combining savings 
and charitable donations. The LEA 

passbook savings account, which has 
received solidarity financing certification 
from Finansol, makes it possible to 
contribute part or all of the interest 
received to associations serving the 
public interest. On the company side, in 
May 2013 Arkéa Banque Entreprises et 
Institutionnels launched Kerea Partage, 
a unique investment that enables 
companies to share the fruits of their 
investment with participants in the social 
and solidarity-based economy. 

Moreover, Federal Finance was one 
of the first French asset management 
companies to integrate environmental, 
social and governance criteria in its 
investment decisions. The idea is 
both to uphold a responsibility-based 
approach as a committed investor 
serving its clients and to gain a better 
understanding of certain risks and 
opportunities. This approach contributes 
real value added to traditional financial 
analysis. Meanwhile, Federal Finance 
offers a comprehensive line of socially 
responsible investment funds. Five of 
them received Novethic certification 
in 2013. For the past 10 years, the 
company has also been developing 
expertise in “responsible investing” 
discretionary management to satisfy the 
needs of institutional investors. 
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Patronage and sponsoring

As an active and involved patron, the 
Group structures its actions around 
emblematic initiatives in the cultural, 
healthcare and educational fields. Open 
to the future, it is particularly interested 
in education, not just as a partner of 
the scholastic institutions in its home 
regions, but also in its capacity as an 

employer. In 2013, nearly 800 youths 
were given apprenticeships, skills 
development contracts or internships 
with the Group. 

As a founding member of the Rennes 
1 University Foundation as well as 
the support group for the University 
of Bordeaux, the Group strives to 
promote university research and 

Arkéa Banque Entreprises 
et Institutionnels, Suravenir 
and Federal Finance sponsor 
the Hélène et Edouard 
Leclerc fund for culture. This 
initiative is a way to promote 
the Group’s commitment to 
sustainable development in its 
home regions while supporting 
contemporary arts.

finance innovative projects by teachers, 
researchers and students. 

In the sponsorship area, Crédit Mutuel 
Arkéa is present in several sports: 
soccer, rugby, basketball and sailing. In 
fact, the Group worked with the Brittany 
region to create the “Bretagne - Crédit 
Mutuel” talent pipeline for bluewater 
sailing.



a group committed 
to minimizing its 
environmental 
footprint
Along with its customer shareholders, clients, directors, employees and more generally 
all of its stakeholders, Crédit Mutuel Arkéa conducts cross-functional initiatives to 
help protect the environment, both directly and indirectly: gradual digitization of certain 
printed materials (bank statements, etc.), transportation policy, financing of wind farms 
and methanization plants, etc. 

A Group concerned about its 
environmental footprint

Crédit Mutuel Arkéa is continuing its 
efforts to save resources in the areas of 
energy, paper and waste management. 
For example, it is developing a 
responsible transportation policy.  
In line with the company’s commuting 
plan, the Group is offering employees 
at its Relecq-Kerhuon headquarters 
various alternative transportation 
solutions in lieu of private cars: public 
transportation fare plans, creation of a 
car-pooling club, etc. Another example 
in this area is the financing of the eco-
driving simulator by Crédit Mutuel du 
Sud-Ouest and Suravenir Assurances to 
reduce greenhouse gas emissions. 

Emblematic initiatives 

The Group made substantial efforts to 
raise awareness and communicate on 
all of these future-oriented topics, and 
these efforts were bolstered by the 
Group’s partnership with 450, a start-up 
company in the Finistère department, 
as part of the first-ever launch of a CO2 
savings account in late 2013. This next-
generation savings account enables 
individuals to calculate their carbon 
footprint through an online platform 
and increase their purchasing power by 
reducing greenhouse gases. In return 
for cutting back their CO2 emissions, 
users receive waivers on certain fees 
(energy efficiency renovation loans, 
auto loans to purchase electric or hybrid 
vehicles). This offer complements the 
line of preferred-rate loans offered 
by the three federations for energy 
efficiency renovations.

Also in this spirit, Armorique Habitat 
is continuing its efforts in the area of 
construction certified for “very high 
energy efficiency,” and it supports 
innovative projects designed to cut 
energy consumption and lower expenses 
incurred by tenants (see box). Arkéa 
Immobilier Conseil works in a sustained 
manner with real estate developers 
who pursue a certification process for 
durable and environmentally friendly 
buildings. Crédit Mutuel Arkéa is also 
a founding member of Réseau Energie 
Habitat (REH), along with 10 other 
partners (materials and equipment 
companies, energy audit firms). This 
group offers individuals, housing 
property managers and local authorities 
a comprehensive solution for making 
energy efficiency renovations to their 
buildings.

TO bE uNiquE mEaNS bEiNG a COmmiTTEd parTNEr ON a dailY baSiS
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In June 2013, Armorique 
Habitat, the low-income housing 
subsidiary, laid the cornerstone 
for a residential apartment 
building equipped with a natural 
gas micro-generation system. 

The goal is to reduce energy 
expenses in the common areas 
paid for by tenants. This system 
is the first of its kind in France. 



In a rapidly changing banking 
world, Crédit Mutuel Arkéa 
stands out as the main partner 
for its clients’ projects by 
reinventing a simple and 
unique model of a cooperative 
and regional bank.
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1, rue Louis Lichou – 29480 Le Relecq-Kerhuon

Tel: + 33 2 98 00 22 22

118, av. Champs-Élysées – 75008 Paris

Tel: + 33 1 56 69 76 00


